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Overview



REMINDER- new period, new context

Rising expectations from the European Commission:

• Make European project results visible to EU citizens 

• Make the most of current knowledge and strengthen synergies between projects

Sustainability issues

Increased use of new technologies

New trends in communication
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REMINDER - new legal framework

Common Provisions Regulation (EU) No 1303/2013:

• Articles 115-117: communication measures on programme level 

• Annex XII: information related to programme and project communication

Commission Implementing Regulation (EU) No. 821/2014:

• Articles 4 and 5 : technical characteristics of the Emblem of the EU, plaques and billboards

General Data Protection Regulation (EU) No 2016/679:

• Consequences on communication measures to be checked (25.05.2018)!
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REMINDER – substantial evolution

Streamlining of communication activities:

• Common branding at programme and project level 

Result-orientation of communication activities: 

• Programme level
– communication strategy linked to the CP (objectives, TGs, measures, outputs, indicators)

• promote the benefits of CBC in the programme area

• information on practical benefits of the projects and their impact of day-to-day life of the citizens in the cross-border area 

• Project level: 
– Strategic approach toward communication

– WP C with objectives linked to the intervention logic, target groups, activities, deliverables 
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Documents for projects’ communication
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CP Communication Strategy
• Specific objectives at project level

IMB Part 6: Information and 
Communication

• General requirements

• Programme-specific requirements



General requirements

1. Acknowledge the ERDF support

– use of the Union emblem together with a reference to the Union and a reference to the Fund

2. Inform the public about the ERDF support

– at least one poster with information about the project (minimum size A3) at a location readily visible 
to the public

• financial support from the Union

– if using a website: short description of the project with
• aims and results, the financial support from the Union

3. Ensure that project participants are informed on the ERDF funding
– certificates and any other project documents including a statement on support by the ERDF
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General requirements

4. Infrastructure / construction projects with total public support 
exceeding EUR 500 000

– during the project implementation temporary billboard of a significant size 
at a location readily visible to the public

5. Projects with total public support exceeding EUR 500 000 and including
purchase of a physical object or financing infrastructure or construction

– within three months after project completion a permanent plaque or 
billboard of significant size at a location readily visible to the public
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Programme Logo



Programme-specific requirement

Mandatory programme logo and its usage

• Who?
– all beneficiaries

• When?
– during the whole project implementation

• Where? In what cases?
– in all documents

– on the website (if applicable)

– in public procurement procedures

– at events

• Language
– according to the language of the target audience - favourably bilingual
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Programme logo

Available to download in all possible

• Language versions
– Slovenian

– Hungarian

– Bilingual (Slovenian-Hungarian)

– English

• Colour versions Please visit: http://www.si-hu.eu/
– full colour

– grey

– black and white / inverse

• Size
– normal

– small
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Proper use of the programme logo

Mimimum size

• Exceptions:

– small promotional items or small print materials: from 53 to 60 mm

– promotional items with small printing surface: min. 38,1 mm wide

Exclusion zone

• Absolutely mandatory

• 1/3 of logo height added at all sides of the logo

• Full colour logo to be positioned on a white background
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Proper use of the programme logo

White backgrounds 

– m
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Non-proper use of the programme logo
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Proper use of the programme logo

With other logos

• Programme logo  has  to  be  bigger  than  the  others

– by height  or  width

• Exception:

– project  logos as  graphical  elements

Positioning

• right-aligned – top 

• exception: electronic media 
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Proper use of the programme logo

Poster

• After signature of the ERDF contract

• Mandatory for ALL partners

• Minimum size: A3

• Must be visible

• Templates available on the programme website
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Proper use of the programme logo

Publications

• In the upper right corner

• In the front page

• Minimum width of 60 mm
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Proper use of the programme logo

Promotional items

• Normal size items

– No special requirement

• Smaller size items

– Minimum logo variant

• Be careful with gifts

– Only allowed for communication purposes 

– Maximum: 50 EUR
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Proper use of the programme logo

Events

• All related documentation to be labelled with the logo

• At press conferences

– the logo has to be visible

– reference to the ERDF co-financing within the CP

• Press relations

– SHOULD meet as much as possible programme requirements 

– MUST meet programme requirements if the content is defined by the beneficiaries

– Requirements apply to audio material too
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Proper use of the programme logo

Website

• Logo to be on the home page

• In the upper left part

• Correspond to the language used

• Kjn

Gosztola, 8th May 2018



Good and Bad Examples



What is good? What is bad?
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What is good? What is bad?
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What is good? 

What is bad?
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What is good? What is bad?
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What is good? What is bad?
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What is good? 

What is bad?



What is good? 

What is bad?



What is good? What is bad?
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What is good? 

What is bad?
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Tips for proper

communication



Basis for proper communication

• Set carefully and revise if needed

• Tailor to the targeted public

– Who? When? Where? How? Why? What?

• Pay attention to multipliers

• Make the most of partners’ communication channels

– use networks

– use the SIHU programme website, FB page
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Basis for proper communication

• Be creative: 

– Make communication durable and sustainable
• use green and long-lasting promotional material

– Use new technologies 

– Mind new trends

• Document for reporting

• Evaluate – learn
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Conclusions



Conclusions

Mind the rules, otherwise NO ERDF Funding!

If you are not sure, CONTACT THE JS !! 

Communicate well:

• Image of the project

• Image of the programme

• Image of the Region

• Image of the EU
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Please visit regularly:

http://www.si-hu.eu

https://www.facebook.com/InterregSIHU/

Thank you for your attention!
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